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Objectives

2

Understand how consumers research and gather information 
throughout the travel decision-making process.

MONTH

How has travel 
planning changed 

this year?

What role does 
the Internet play 
in travel planning?

Does the research 
process change 
by traveler type?

How is online 
video used in the 

travel planning 
process?

Are mobile 
devices a part 

of the travel 
process?
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Research Methodology
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Traveler Types Defined

Personal Traveler 
has taken at least one 
trip for leisure in the 

past 6 months.
(3500 interviews)

Business Traveler 
has taken at least  

three trips for business 
in the past 6 months

(1500 interviews)

Affluent Traveler  
has taken at least one 
trip for leisure in the 
past 6 months and 
has a household 

income of $200K+.
(1500 interviews)

ÅInterviewed a total of 5,000 US online users who identified themselves as Personal 
or Business Travelers.

ï Based on self-reported income, a segment of Affluent Travelers was also interviewed about 
their leisure travel behavior/intentions

ÅRespondents were asked a variety of questions around: air travel, hotel, car 
rental, cruise and destinations.

ÅInterviews were conducted in Q2 2010. 

ï This study was also conducted in: Q2 2009, while a similar study (with some variation in 
sampling) in Q2 2008.
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Key Findings
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1 The Internet continues to grow as a planning tool: it is the most popular 

way of researching and is powerful in prompting travelers to book. 

2
Search engines continue to play an integral part in the planning process, 

as it is the most popular online source of information and perceived as 

useful by the vast majority of users.

3 User engagement and participation with online media is increasingly 

popular among all travelers.

4
As online video grows in popularity, not only more travelers are viewing 

them throughout the travel planning process, but they are uploading 

travel-related content as well. 

5
A significantly greater number of travelers are using their mobile device 
for travel-related information. Usage by personal travelers has more 
than doubled in the past year.



Travel Outlook for 2010



Google Confidential and Proprietary 6

Affluent 
Traveler

Personal 
Traveler

87%
82%

Business 
Traveler

86%
77% 86%

92%

Base: Personal Traveler 2010 vs 2009 (3500; 3450); Business Traveler (1500; 1552); Affluent (1567; 778). 
Q. Thinking about any [INSERT: personal/leisure OR business] trips you may take in 2010, would you say the number of trips you'll take will be...
Note: Box indicates  a significant difference between 2009 to 2010 at the 95% confidence level

Predicted 2010 Travel Frequency 
Plan to take the Same or More Personal/Business Trips in 2010 (vs. 2009)

2010 Travel Outlook Is Positive

2010

2009
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Practically All Related Travel Actions Have  
Increased for Business Travelers in 2010
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Stay at least 1-night in a hotel, timeshare or other lodgings92%

Travel to your destination by air84%

Rent a car once you've arrived at your destination73%

Travel to your destination by car (not your own)70%

Stay with friend(s) or family, rather than a hotel53%

50%

Take a guided tour42%

Travel to your destination by train36%

Travel to your destination by bus31%
Take a cruise30%

Travel to your destination by rental car only

Base: Total Business Travelers (2009:1,552; 2010: 1,182) ïAmong Those Reporting Having Done Activity 1+ Times in Past 6 Months
Q. Considering all the business trips you took in the past 6 months, how many times, if at all,                                 
did you do each of the following? 
Note: Box indicates  a significant difference between 2009 to 2010 at the 95% confidence level

Business-Trip Related Travel in Past 6 Months

vs. 77% 
(in 2009)

vs. 67%

vs. 64%

vs. 40%

vs. 41%

vs. 32%

vs. 27%

vs. 24%

vs. 22%
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29% 30%

18%
23%

2009 2010

Always

Frequently

Business Travelers Are Increasingly Adding 
Leisure Time to Their Trips
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47%
53%

Include Leisure Time in Business Trip

Base: Total Business Travelers (2008: 1,115; 2009:1,552; 2010: 1,182)
Q. When you travel for business, how often do you include time for leisure or entertainment activities? 
Note: Box indicates  a significant difference between 2009 to 2010 at the 95% confidence level

In a similar study conducted in 2008, 35% of business travelers reported ñalwaysò or 
ñfrequentlyò making time for leisure activities while on a business trip.



Google Confidential and Proprietary

The Improvement Of The Economic Climate Has Had A 
Positive Impact On Personal Travel Expenditure
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Base: Personal Traveler (2010: 3500; 2009: 3450); Affluent Personal Travel (2010: 1567; 2009:668). 
Q. Using the scale below, please indicate how much you agree or disagree with each of the following statements about traveling 

for personal/ leisure purposes in the next year. 
Note: Box indicates  a significant difference between 2009 to 2010 at the 95% confidence level

ñI plan on spending less on 
leisure travel in 2010 compared 
to 2009 because of the current 
state of the economyò 

Affluent

35%
vs. 40%

Personal

36%
vs. 41%

2010

2009
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90%*

74%*

73%*

48%*

(68% 2009)

(64% 2009)

(40% 2009)

Participation in Rewards Programs is Increasing 
Significantly

Reward Program Membership

of Business Travelers 
are members of a travel 

rewards program
(vs. 83% in 2009)

Base: Personal Traveler (2010: 3500; 2009: 3450); Business Traveler (2010: 1500; 2009:1552).
Q. Which, if any, of the following types of rewards programs do you belong to? 
Note: * indicates  a significant difference between 2009 to 2010 at the 95% confidence level

65%*

of Personal Travelers 
are members of a travel 

rewards program
(vs. 58% in 2009)

47%*

39%*

18%

(44% 2009)

(36% 2009)

(17% 2009)

10



Internet Usage for Travel
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4%

11%

16%

21%

32%

63%

79%

5%

11%

18%

22%

28%

59%

84%

Radio

Newspapers

TV

Magazines

Informationé

Word of 
mouth

Internet

Internet Continues to Grow as Consumersô Primary 
Source for Travel Information
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Travel Planning Sources

84% 
of Personal 

Travelers use the 
Internet to plan 

their travel

Base: Personal Traveler (2010: 3500; 2009: 3450); Business Traveler (2010: 1500; 2009:1552).
Q. Which of the following sources do you typically use to plan?
Note: Box indicates  a significant difference between 2009 to 2010 at the 95% confidence level

79% 
of Business

Travelers use the 
Internet to plan their 

travel
7%

12%

14%

17%

22%

37%

74%

10%

17%

21%

21%

25%

34%

79%

Radio

Newspapers

TV

Magazines

Informational 
brochures

Word of mouth

Internet

2009

2010Personal Traveler Business Traveler 
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Internet is Used Throughout the Purchase 
Funnel

13

Personal 
Traveler 

Business 
Traveler 

34%
vs. 28%

65%
vs. 58%
(in 2009)

61%
vs. 59%

39%
vs. 34%

63%
vs. 55%

60%
vs. 61%

Base: Used Internet to Plan Trip -- Personal Traveler (2010: 2944; 2009:2736); Business Traveler (2010: 1182; 2009:1155).
Q: Listed below are some of the sources that you typically use to plan your personal/leisure trips. Please indicate the 

statements which you feel apply to each source  of information. 
Note: Box indicates  a significant difference between 2009 to 2010 at the 95% confidence level
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7%

8%

9%

10%

15%

24%

24%

35%

41%

43%

61%

Participated in a travel-related blog

Commented on a travel-related video

Uploaded a video related to my past travel

Commented on a travel review

Posted reviews of places I have been

Read a travel-related blog

Watched a travel video

Requested more information related to an é

Read reviews from other travelers

Brainstormed or started thinking about a trip

Researched an upcoming trip

Base: Personal Traveler (2010: 3500; 2009: 3450).
Q: Which of the following have you done online in the past 6 months?
Note: Box indicates  a significant difference between 2009 to 2010 at the 95% confidence level

14

Personal Traveler 

21%

38%

21%

Significant Increase in Online Reviews, Travel 
Related Viewing and Blogging

Online Travel Activity in the Past Six Months
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Base: Business Traveler (2010: 1500; 2009: 1552).
Q: Which of the following have you done online in the past 6 months?
Note: Box indicates  a significant difference between 2009 to 2010 at the 95% confidence level

21%

21%

23%

27%

30%

40%

42%

49%

50%

57%

71%

Commented on a travel-related video

Participated in a travel-related blog

Uploaded a video related to my past travel

Commented on a travel review

Posted reviews of  places I have been

Read a travel-related blog

Watched a travel video

Requested more information related to an upcoming trip

Brainstormed or started thinking about a trip

Read reviews f rom other travelers

Researched an upcoming trip

Online Travel Activity in the Past Six Months

52%

37%

Business Traveler 

And in Online Reviews and Travel Related Video 
for the Business Traveler
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Internet Research Fulfills a Variety of Needs
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Agreement with Travel Statements 

(Q21)

Base: Personal Traveler (3500); Business Traveler (1500). Top 2 Box.
Q. Here are some (more) statements that may or may not describe your attitudes and opinions related to travel. Please 

indicate how much you agree or disagree with each statement. 
Note: Box indicates  a significant difference between 2009 to 2010 at the 95% confidence level
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Search Remains the Number One Planning 
Source For Leisure Travel
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Affluent Travelers Maintain Their Search Use But Have Increased Their Use Of Social 
Networking For Travel Information

BusinessPersonal

Base: Used Internet to Plan Trip -- Personal Traveler (2010: 2944; 2009:2736); Business Traveler (2010: 1182; 2009:1155).
Q: Which of the following online sources do you typically use to plan?
Note: Box indicates  a significant difference between 2009 to 2010 at the 95% confidence level

2010

2009
































